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Editor's 
Notes 
Innovating ways to coalesce 
business and social interest is 
increasingly becoming second 
nature to Bharti. The group today 
takes as much pride in the success 
of its business endeavours as in 
its role as a transformer of lives. 
From designing business models 
to shore up rural income, to 
harnessing technology to facilitate 
governance at remote locations, 
group companies, irrespective of 
the nature and location of their 
operations, continue to undertake 
business initiatives which deliver 
a positive impact on society. The 
cover story deals at length with such 
initiatives across the group. 

Bharti Today travelled to the villages 
of Safipur in Punjab and Labana 
in Rajasthan in India to meet 
students of Satya Bharti Schools 
to appreciate the change process 
ushered in by these schools. Two 
girl students stood out in the way 
they pursue their academics despite 
their difficult family background. 
They turn out to be the chief 
protagonists of the story 'Stoking 
Ambitions with Education', which 
also carries glimpses of similar 
stories from Africa. 

This edition weaves in a new 
section called 'In focus', introducing 
one Bharti group company Chief 
Executive Officer. The ever affable 
and inspirational Sanjay Nandrajog, 
CEO, Field Fresh Foods becomes 
the first to feature in this section. 
In focus will be a regular feature of 
Bharti Today from now on. m 
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The business of 'business', it is often said in capitalistic parlance, is to 
'generate profit'. A more contemporary view however entrusts business with a 
wider social objective - ushering in socio-economic transformation. Standing 
by this belief, Bharti group companies are gradually yet successfully widening 
their focus from shareholders to all stakeholders. Many of these companies 
have bypassed traditional business routes to embrace transformational 
models instead. 

From imparting vocational training to the poor, to paths since the goal is to serve as socio-economic 
enhancing farmer income in remote villages, to multipliers as much as successful business 

widening the reach of financial services and ICT endeavours. It is a delicate balance which requires 
benefits to villages, Bharti group companies have built a substantial energy, innovation and commitment, 
phenomenal reputation for their unwavering commitment Nonetheless what has been achieved is notable. Like 
to ushering in transformational socio-economic changes. many of the business heads would tell you, much 

like the metaphor of the pot of gold at the end of the 
Bringing about real change takes time, patience rainbow, the journey is as important and gratifying as 
and sustained efforts. There are no pre-defined the destination itself. 
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The Business of Social Transformation 

Planting Ideas, 
Harvesting Change 

Women workforce at the Agri Centre of 
Excellence Packhouse 

Farming at the Agri Centre of Excellence 

There is a certain buoyancy and 
confidence in the air that catches 

one's attention upon entering the 
Pusesawali village in Maharashtra in 
Western India. The reason for this, 
like its residents will tell you, is that 
farming, which has traditionally been 
its lifeblood, is on the mend. Income 
levels have been rising steadily along 
with the uptake of modern farming 
techniques and practices. The 
Pusesawali farmers are primarily small 
and marginal; a group that constitutes 
a bulk of India's 700 million rural 
population and they are evidently 
making the right moves in the march 
to prosperity. 

suffered huge losses with nearly a 
third of perishable items like fruits and 
vegetables getting wasted while being 
transported to the market, passing 
through several middlemen and an 
archaic logistics system. 

When FieldFresh approached Vijay 
two years back, his crop had failed 
yet again. He was also suffering 
from failing eyesight. For Vijay 
farming started losing its sheen. He 
took on FieldFresh's proposition of 
diversifying from sugarcane to baby 
corn and sweet corn. Due to increased 
acreage and introduction of a new 
variety, over a few cycles, his yield 
has improved and his income has 
increased many folds. Vijay Kadam's story represents that 

of many small and marginal farmers 
in Pusesawali as well as others 
across the country and reflects the 
substantive improvement in their 
sustenance levels. Till a couple of 
years back the farming population 
here was battling an extremely 
complex and ineffective agricultural 
supply chain. Constantly cheated and 
exploited by middlemen, they also 

FieldFresh Foods was set up in 
September 2004 to 'link the Indian 
farmer and fields to the markets of 
the world'. The company eventually 
adopted a 'Contract Farming' model 
to produce baby corn in Punjab, 
expanding acreage year-on-year. 
This model was later rolled out in 
Maharashtra to provide year long 

"Small initiatives spread over a long period have resulted in a 
slow but sure transformation in the lives of those attached to 
our business in both Punjab and Maharashtra. In the process we 
have successfully emerged as the largest Indian exporter of fresh 
baby corn and fresh sweet corn to the UK/EU markets." 
- Sanjay Nandrajog, CEO, FieldFresh Foods 
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The Business of Social Tran sformation 

availability for both baby corn and 
sweet corn. 

The Business Model 

Baby Corn comes with the advantage 
of being a short cycle crop, thus 
offering faster returns and an income 
improvement of over 25-30% per 
acre as compared to traditional 
crops. Interventions in the sweet 
corn programme on the other hand 
have increased yields by over 50%. 
Additionally, corn fodder for the cattle 
improves the quality of milk, thus 
becoming a source of extra income. 

Farmers receive a Price & Pick-up 
(P&P) guarantee from the company. 
S o | | p n during dire circumstances, 
their stocks are lifted and paid f i l ly 
on time. To ensure that the produce 
meets stringent export quality 
requirements, FieldFresh organizes 
extensive trainings for farmers to 
follow Package of Practices (POPs). 
Thfg is accompanied by monitoring 

Jprvestinjj! procedures and on-farm 
crop protection, arranging for timely 
labour, providing transportation 
and enabling rolling credit for farm 

>|puipment and agri inputs. 

FieldFjrfesh initiatives have attracted 
many naPlnaSf fd international 
agencies which ar jfpartnenng it to 
bring transformations in various 
sections of the value chain, and are 
helping convert technologies into 
solutions capable of changing the 
lives of Indian farmers. 

FieldFresh plans to be more deeply 
involved in the current geographies 
with additional crops like peas 
and chillies.lt is simultaneously 
expanding into hew geographies 
like Gujarat with bananas and West 
Bengal/Bihar with pineapples. • 
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A Fruitful 

Sukhminder Kaur, a farmer from 
Punjab's Sirhind area, joined Bharti 

Walmart's Direct Farm programme in 
February 2009. She was grappling with 
the challenges of the Indian agri-sector 
in cultivating and marketing produce 
from her five acre land when she was 
approached by Bharti Walmart's Direct 
Farm team. 

Sukhminder was trained on 
demonstration farms established by 
the company. She admits to benefitting 
heavily from technical interventions 
like soil testing, variety selection, 
nursery management, and fertiliser 
and pesticide application, introduced 
by Bharti Walmart. Her story echoes 
that of many small farmers in the 
states of Punjab, Delhi, Uttar Pradesh, 
Maharashtra and Karnataka who are 
associated with Bharti Walmart's Direct 
Farm programme. 

Bharti Walmart rolled out its Direct Farm 
programme in Punjab in December 
2008 with 65 small and marginal fruit 
and vegetable farmers, to procure 
fresh produce and deliver it to Best 
Price Modern Wholesale cash & carry 
stores and Bharti Retail's easyday 
and easyday market retail stores. 
The programme established global 
best practices and procedures aimed 
at robust backward and forward 
integration, enhanced productivity and 
improved income levels. In doing so, it 
has charted a phenomenal growth story 
for farmers on its network. 

Discussions in progress at a farmer 
Self Help Group (SHG) 

Company: 
Bharti Walmart, a B2B 
joint venture between Bharti 
Enterprises and Walmart 

Business: 
Wholesale cash & carry 
and back-end supply chain 
management operations 
in India to serve small 
retailers, manufacturers, 
institutions and farmers. 
Operates cash & carry 
stores under the Best Price 
Modern Wholesale brand. 

Achievement: 
Works with more than 
1200 small and marginal 
fruit and vegetable farmers 
across four Indian states, 
providing on-site training in 
food safety management, 
cultivation and agri-
technology among other 
practical skills. 

f "The fate of my farm took a positive turn after joining 
j, the programme. The Direct Farm team adopted my 
| farm, provided technical guidance and connected 

my farm to ali its stores in Punjab. Today ! supply 
vegetables to the company through the year. My 

| farm income has increased lay 20-50% in the last two 
years." 
- Sukhminder Kaur 



Rajan Bharti Mittal with Shieia Dixit, Chief 
Minister of Delhi at Bharti Walmart's training 
centre in Delhi 

In addition the company runs 
training centres to provide 
productive job-oriented vocational 
skills to address the employability 
issue in India. Many of these 
students are employed at Bharti 
Walmart's cash & carry stores and 
Bharti Retail's stores. 

Bharti Walmart's Direct Farm 
programme has been a huge hit. 
Within the last three years, the 
programme has successfully scaled 
to include 1200 small and marginal 
farmers in its fold. 

The B u s i n e s s Mode l 

Six months before a store 
launch, the Direct Farm team 
visits neighbouring farm tracts 
and assesses awareness levels, 
soil quality and feasibility of the 
programme implementation. 

To monitor the impact of its 
interventions, Bharti Walmart has 
developed a Farm Card, which 
contains details like cultivation 
cost, chemical application and 
agronomic practices undertaken. 
These cards are analysed by the 
company's technical wing to capture 
improvement in yield on an annual 
basis. The company also intimates 
farmers about the going-prices of 
produce a day in advance so they 
are able to assess its viability, a 

Company: 
Centum Learning 

Limited 

Business: 
Provides end-to-end 

learning and skill-
building solutions to 

large organisations and 
to unskilled workforce 

in 19 countries. 

Achievement: 
Has brought 
sustainable 

transformation in the 
lives of over 10 lakh 

Indians. Is gearing to 
skill 12 million people 
from across 11 states 

and 383 districts 
through its subsidiary 

Centum WorkSkills 
India. 

A skilling session in progress at Centum 
WorkSkills India 

Improving 
India's 
'Employability' 
quotient 
Mehboob Ali could well be the 

poster boy for Centum Learning's 
efforts. His optimism about his future 
shines through as he speaks. A high 
school pass out from a small town called 
Abdullahgunj, about 30 to 40 kilometres 
from Bhopal in Madhya Pradesh; he was 
recently hired as floor staff at a big Indian 
retail store in Bhopal. He gives credit 
for his job to Centum Learning, where 
he trained for a month prior to getting 
placed. "Like most people from my village 
I was earning my living from daily labour 
wages these last two years. But there 
was no stability in income. During the 
'Rozgar Mela' or 'Employment Fair', I 
enrolled with Centum," says Mehboob. 

The Business of 
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Mehboob got placed through Centum 
Learning after the course got over. "I 
have made a start. No one else from my 
family has ever had a job that pays this 
much. Now that I am here, my dreams 
too have become bigger and I am 
confident enough to pursue them," he 
concludes. 

Its subsidiary, Centum WorkSkills 
India, provides vocational training to 
thousands of tribal youth including 
surrendered militants in the Indo-Bhutan 
border area of Assam, thus helping 
rehabilitate them. It has trained over 
41,000 representatives of Panchayati Raj 
Institutions (PRI) in the states of Odisha, 
Jharkhand, Uttar Pradesh and Haryana. 
The programme defines jurisdiction 
and functions of the PRI and outlines 
responsibilities of elected representatives 
and functionaries. 

In a recent collaboration with Chennai 
Petroleum Corporation Limited (CPCL), 
youth from underprivileged sections, 
primarily with Scheduled Caste/ 

Mehboob Ali (extreme right) flanked by others in his batch 

Training intervention for the Police Force in Gurgaon, Haryana 

Schedule Tribe backgrounds, underwent 
comprehensive sessions in the telecom 
domain. The programme achieved a 
100% placement record. Centum Learning 
recently struck strategic partnerships 
with various government organisations to 
provide end-to-end employability solutions 
across the states of Madhya Pradesh, 
Chhattisgarh, Punjab, Himachal Pradesh, 
Assam and Odisha. The company is 
focusing on training around 23,000 rural 
Below Poverty Line (BPL) youth this year in 
three key industry sectors- Organised retail, 
Telecom, Tourism and Hospitality. Centum 
also assists in placing the trained and 
certified candidates, and helps them start 
their own venture. » 
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The Business of 

Boosting Livel ihood 
Prospects 

n 2008, Bharti Airtel announced 
a path breaking partnership 

with the Indian Farmers Fertiliser 
Cooperative limited (IFFCO), the 
largest farmer's cooperative in 
India. The joint venture, known 
as IFFCO Kisan Sanchar Limited 
(IKSL), has grown from strength 
to strength over the last few 
years, and boasts of a subscriber 
base of about 4 million farmers 
today. 

IKSL has given a major boost to 
livelihood prospects of villagers. 
Its 'M-Powering Farmers Mobile 
Phone Service' programme 

msm • • m H H H 
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Company: 
Bharti Airtel 

Business-
Offering telecom 

services 

Achievement: 
Undertakes various 

financial and ICT 
initiatives in rural India 

M-Powering Rural Indi 
While widening its reach into rural India, Airtel has also been 
taking up initiatives targeted at improving the living condition 
there. These projects have made a huge impact, a fact 
acknowledged not only by the beneficiaries but repeatedly by 
various pubic forums as well. 
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is geared to augment Indian 
agriculture and rural economy at 
large. It helps farmers become 
more productive and profitable 
by enabling easier access to vital 
agricultural information on weather, 
mandi prices, dairy farming, animal 
husbandry, agronomy, horticulture, 
forestry, rural health initiatives and 
government schemes. Most of these 
services are delivered via voice 
messages and a help line through 
over 40,000 IFFCO societies. 

E-Governance 

A year after it launched the IKSL 
programme, Airtel announced the 
eGram Vishwagram Project. Hailed 
till date as the largest e-governance 

SmSBKKBmttKM 

In collaboration with Vidiyal, 
an NGO in Theni district in 
Tamil Nadu, IKSL developed a 
community to empower poor and 
uneducated women, using mobile 
phones. Under the initiative, 
mobile phones were deployed and 
Self Help Groups (SHGs) were 
established to enable members 
to organise themselves into a 
federation in 25 villages across 
Theni district. Through daily voice 
messages on relevant issues 
and other interactive means, 
women have been empowered to 
negotiate bank loans and initiate 
collective action for common 
benefit. The results have been 
outstanding. About 600 women not 
only cleared 67% of their loan in 
two years as against a five year 
term, but collectively recorded a 
profit of rupees four crore in the 
same period. 

Periya Jakkammal, an active 
member of Vidiyal, was invited 
to address the Conference 
of Education Ministers of 
Commonwealth at Malaysia. 
Although she could not attend 
the conference due to delays 
in visa formalities, she made 
a presentation through video 
conference on voice messages 
and other activities of the group. 

new Airtel mobile customers will 
be able to visit these outlets and 
open new bank accounts and avail 
other banking products and services 
available at the CSPs. Additionally, 
existing SBI customers will also get 
serviced at these outlets. 

rural connectivity initiative in India, 
the project was launched in Gujarat 
in January 2009. 

Under the project, Airtel partnered 
with the Government of Gujarat 
and set up telecom infrastructure 
connecting Panchayats and 
Common Service Centres (CSCs) 
across 13,716 villages in the state. 
The connected eGrams and CSCs 
deliver high quality and cost-effective 
video, voice and data services in the 
areas of e-agriculture, e-governance, 
e-health and e-education. 

Financial Inclusion 

Around 62% of the rural households 
are unbanked in India, which 
explains why financial inclusion 
is increasingly emerging as the 
country's policy priority of late. 
Addressing this issue, Airtel entered 
a first-of-its-kind partnership with 
the State Bank of India (SBI), the 
country's largest commercial bank in 
January. Under this partnership, the 
joint venture acting as a Business 
Correspondent, will engage Airtel's 
retailers as Customer Service Points 
(CSPs) across India in a phased 
manner. With this, existing and 

Periya Jakkammal, a member of Vidiyal, an 
NGO in Tamil Nadu 
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Farming Vital Stats 

Company: 
Bharti Telemedia, 

subsidiary of Bharti Airtel 

Business: 
Offering digital television 

services (in addition to fixed 
line and broadband services) 

Achievement: 
Launched iKisaan in 204 

Indian districts simultaneously 
in Rajasthan, Madhya 

Pradesh, Chhattisgarh, 
Uttar Pradesh, Bihar and 

Jharkhand to provide real 
time access to crop prices, 

prevalent agri-input prices of 
seeds, pesticides, weather 

information and localised 
farming advisory. 

"The information 
available on IKisaan 

is not only fast but 
also highly useful. We 
had to reiy on delayed 

information from 
newspapers before 

iKisaan. Now we are 
able to take informed 

decisions and plan 
better since relevant 

information comes to 
us really quick." 

- Anil Seth 

n June 2011, Airtel digital 
TV launched iKisaan, the 

first interactive channel in 
Hindi for farmers in India. 
The channel was launched 
simultaneously in 204 districts 
across Rajasthan, Madhya 
Pradesh, Chhattisgarh, 
Uttar Pradesh, Bihar and 
Jharkhand. It provides round-
the-clock information on 
buying prices of commodities 
in relevant markets within 
the district, weather forecast 
and district specific farming 
advisories to farmers to help 
improve their income. iKisaan 
gives users the flexibility to 
access detailed, specific and 
quality information on a real 
time basis. 

Like countless others, Anil 
Seth, a farmer from Saawer 
village in Madhya Pradesh 
was forced to depend on 
either his own experience 
or advice from his family 
members for guidance on 
sowing and seeding. In the 
absence of a dependable 
source of information, 
Anil frequently had his 
back against the wall and 
was forced to consult the 
middleman or wholesale 
trader on expected prices. 
He also ended up wasting a 
lot of time planning ways to 
transport his crop to profitable 
markets. 

After the launch of iKisaan, 
Anil turns to the channel for 
relevant and timely information 
on agri inputs. This has 
helped him save money and 
time. Moreover, by being able 
to monitor the price trends in 
the best of three mandis in 
a district, he is now able to 
make the right move. • 

The 60 day feat 
Company: 
Airtel Lanka 

Business: 
Offering mobile services 

Achievement: 
Built 60 base stations in 60 days in 
Northern and Eastern Sri Lanka 

Northern and Eastern region in Sri Lanka 
emerged out of decades-long isolation only 

recently. Once these terrains were cleared by 
security forces, following the end of a 30-year 
ethnic conflict, the Sri Lankan Government lifted 
its embargo and invited the corporate sector to 
develop these liberated geographies. Till this 
time, Airtel while being present in the rest of Sri 
Lanka was not present in these two significantly 
large regions. To provide connectivity to citizens 
hitherto living in socio-economic isolation; Airtel 
Lanka undertook a herculean task - to build 60 
base stations in 60 days. 

There were multiple challenges at hand. 
To begin with, there were glaring gaps in 
the available groundwork due to limited 
development work during the war years. Then 
there was the question of negotiating hurdles 
posed by regulatory clearances, manpower 
sourcing, and unfavourable weather pattern 
and soil conditions. The determined team 
literally left no stone unturned, worked extra 
hours and completed this incredible task 
on time. 

For many in the region, the launch of Airtel's 
services heralds a new era in ICT, something 
they were keenly awaiting. • 

Setting up base stations in spite of unfavourable soil and terrain 

Anil Seth's interview being aired 
on national television 

5257.90 'T moa-so 
Gold Mini 2Z47MO 
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Mobile Remittance for Bangladesh 

Bangladesh ranks among the top 10 
remittance earning nations, with 

inflows approximating US $10 billion 
annually, equivalent to 9% of the country's 
GDP and 60% of total export earnings. 

In April 2010, Comviva provided its 
mobiquity™ solution to power m-wallet 
services for one of Bangladesh's major 
service providers. The service is designed 
to cater to the price-sensitive needs 
of low-income unbanked beneficiary 
households. It is offered in collaboration 
with Dhaka Bank and Eastern Bank. 

The m-wallet remittance service is a 
convenient cash-free and card-free 
secure payment and transaction medium 
and aims to grow the formal remittance 
market. Unbanked customers can sign up 

for the service at the service provider's 
Mobile Cash point to receive money 
directly into m-wallet accounts. Customers 
who do not possess wallet accounts 
receive an SMS notification and can visit 
an accredited merchant outlet to encash 
their money. 

Comviva and the service provider 
offering the m-wallet service have 
been recognised by various award 
forums including the likes of Asia 
Communication Awards, Global Telecom 
Business Awards, Aegis Graham Bell 
Awards, mBillionth South Asia Award 
and International Association of the 
Money Transfer Networks (IAMTN). The 
service was also cited in the Bangladesh 
Telecommunications report as a strategic 
initiative. • 

"67% of Bangladesh's emigrant workers are employed in low 
income jobs abroad. Exorbitant fees and cumbersome paperwork 
inhibit them from using formal remittance channels." 
- Milind Pathak, Vice President, Comviva, SAARC 

Company: 
Comviva Technologies 

Business: 
Providing mobile solutions 
beyond Value Added 
Services 

Achievement: 
Deepening the 
developmental impact of 
inbound remittances 

Electrifying Role: 
After setting up its first telecom tower 

in Bihar's Pastapur village, Bharti 
Infratel faced a major roadblock in 
extending the mobile network - in spite of 
a population of more than 2500 people, 
the village was power dry. 

With power supply being a challenge, 
service uptime became a struggle. Diesel 
was the only fall-back option though it 
is both expensive and environmentally 
unfriendly. The struggle was however 
not limited to service uptime alone. In the 
absence of electricity the villagers too 
were suffering tremendously. 

Together with Airtel, Bharti Infratel 
approached the State Electricity Board 
(SEB) explaining the need for power 
supply. It also understood SEB's 
equipment budget and CAPEX spend for 
Aurangabad district in Bihar. 

With Bharti Infratel's efforts, electricity 
supply did make it to the last mile through 
the installation of more than 35 electricity 
poles out of which 18 poles and more 
than 800 meters of line extension was 
financed by Bharti Infratel, and sourced 
through company vendors. These lines 
were jointly laid down with the SEB. 

Bharti Infratel 

Telecom passive 
infrastructure service 
provider 

Brought electricity to 
250 villages in Bihar and 
Jharkhand 

W i 

The teams at Bharti Infratel educated 
locals on how the community would 
benefit from electricity supply and 
developed local support for the cause. 
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This initiative has covered more than 250 
villages across Bihar and Jharkhand, 
providing electricity to more than one lakh 
rural citizens. • 





Satya Bharti School in Safipur, Punjab 

The Satya Bharti Primary School, Safipur, in 

Punjab is idyllic in its setting. The school was set 
up in 2007 by Bharti Foundation. We walked into the 
colourful and clean school building at around 7:45 am, 
fifteen minutes before the first shift. Students aged 
anywhere between 4 and 11 years were shouting, 
jostling and chasing each other in the well-kempt 
playground. We looked in their general direction and 
asked loudly, "What you want to be when you grow 
up?" and received a battalion of replies ranging from 
doctor, engineer, teacher, and businessman to 
police inspector. 

This level of enthusiasm and ambition was 
enthralling, given the fact that these children belong 
to rural families with meagre incomes and exposure. 
Most, if not all, wake up early to help at home with 
cleaning, cooking and feeding younger siblings 
before donning their crisp uniforms and leaving for 
school. Despite hardships, these children enjoy 
attending school and more importantly have started 
nurturing ambitions. 

Eight year old Simran, for example, is one of the 90 
students enrolled in the school and her teachers tell 
us that she is exceptionally passionate about studying. 
Accompanied by her grandfather, Simran revises her 
lessons with him every morning during the fifteen 
minute journey from home to school. Gradually he too 
has learnt some basic writing from her - he now signs 
his own name with pride and flourish, after a lifetime 
of making do with thumb prints. Simran has also 
taught the English alphabet to her mother and three 
year old sister. 

"After the first week of attending school, Simran 
insisted that she wanted a blackboard at home as well. 
So we painted one in the courtyard. Every day after 

Eight year old Wilson Sitoti and his sister 
Mary Sitoti from the ethnic Masai community in 
Kipeto village, Kenya used to brave formidable 
challenges to attend school. Every morning 
the siblings would milk the cows and take their 
livestock for grazing. After completing these tasks, 
the children would walk 10 kms through the wild 
to reach a school which had neither classrooms 
nor toilets. Worse still, due to the severe paucity 
of water at school, these children had to carry 
three litres of it everyday. 

With Airtel having adopted their school last 
year, the situation has improved substantially 
and the children feel that their wishes have 
been answered. The school now boasts of 
running water and robust infrastructure including 
classrooms, toilets and a library. In the pipeline 
are computers with broadband connections and 
mid day meals. 

In the last one year, Airtel has extended 
its initiative of providing quality education 
to underprivileged children in the 16 African 
countries it operates in. It is adopting at least one 
primary school in each of these countries in the 
first stage and has 19 primary schools already in 
its ambit. 

school, she heads straight to the board and resumes 
her studies. Simran even gathers children from the 
neighbourhood to teach them," says her father, a daily 
wage labourer. Therefore when we asked Simran 
what she wanted to be, we weren't surprised when 
she coyly replied in English, "A teacher, just like my 
ma'am." 

"She has our full support if she wants to study 
further. We are uneducated but we understand the 
value of education. The villagers admire and respect 
the Satya Bharti School because of the high quality of 
education and the healthy mid day meals it provides to 
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Stoking Ambitions with Education 

Anisha Bunker (center) teaches her sisters every evening 

our children. In a lot of ways, this school is helping us 
bring up our children well," says Simran's mother. 

The schools are built on donated land. To optimise 
on space, each of the sunlit and airy classrooms 
serves as subject specific labs. The lab walls are 
lined with charts, cue cards and flash cards; while 
there is colourful Teaching Learning Material (TLM) 
hanging from the ceiling; various subject-specific 
practical kits like Ganit Mala or Abacus, and word 
games adorn the shelves. The corridors, with their 
bright cheerful messages on 'living life right', leave an 
indelible impression. This kind of TLM is used across 
all Satya Bharti Schools in India. The bouquet includes 
Toon Masti', an animated computer programme 
which teaches basic language skills to children. 
The Interactive Audio Instruction programme, which 
contains CDs with an interactive instructional approach, 

on the other hand augments regular classroom 
lessons. 

Infrastructure is undoubtedly important, even critical, 
but not the sole factor in making these schools par 
excellence. Teachers here double up as social workers 
and mentors, working extra hours to ensure that 
students imbibe the right values and engage with the 
community intensively. The schools, in principle, give 
leadership exposure and training to children, especially 
the girl child, something she might otherwise be bereft 
of in her natural environment. 

This resonates well with how 11 years old Anisha 
Bunker has transformed since joining the Satya Bharti 
Government Primary School in Labana, a village in 
Amer district of Rajasthan, two years ago. She used 
to be shy and meek back then. Today she is confident 
and socially competent, a fact that is evident in the way 
she commands the school assembly. 

We accompanied her home after school and one of 
the first things that struck us there was the impeccable 
orderliness. Noticing our sense of wonder, her uncle 
chipped in, "The school is teaching cleanliness and 
good housekeeping practices to our children. Anisha 
has picked these up and is now applying them at home 
quite assiduously." 

Anisha has consistently been a first ranker with an 
average of 86% marks these past two years and her 
teachers unanimously agree that she is one of the 
brightest students in the school. This in spite of the 
fact that she wakes at the crack of dawn, sweeps and 
cleans the house, makes tea for family members, gets 
her sister ready for school and then finally gets dressed 
herself. Hand-in-hand, both sisters then head to 
school. With a distant look in her eyes, she tells us her 
ambition of being a doctor when she grows up. "I suffer 
from acute chest infection and have to travel to Jaipur 
for my medication every week. I see the doctors there. 
Even I want to be a life saver," she says. Her uncle 
and aunt are supportive of her ambition. "We do not 
have any problems with Anisha attending school. Satya 
Bharti Schools pay equal emphasis on teaching social 
skills, which will see her through life," says her aunt. 

By late afternoon, calm has descended upon the 
school in Labana, though it is still not deserted, with 
teachers taking extra classes for weak performers. 
These students' progress will be assessed on stringent 
parameters like comprehension skills, vocabulary, 
clarity and fluency among others. It will be dusk in 
a few minutes, but for the students of Satya Bharti 
Schools, life and its opportunities seem bright with the 
light of a new dawn. • 

(Bharti Today visited two Satya Bharti Schools, one 
each in Punjab and Rajasthan to experience the 
transformational impact from close quarters.) 
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Group News 

Rising 

identified players will be 
given an opportunity to 
train under coaches from 
Manchester United for 
a week under a robust 
curriculum developed by 
the club in partnership 
with Airtel. 

Launched in mid July, 
the initiative aims to hone 
the football skills of those 
shortlisted and build 
a strong soccer talent 
feeder system for each 
country's league and 
national teams. 

v ew to farming facts 

Game plan to spot 
soccer talent in Africa 

A ringside 
Airtel digital TV's 

iKisaan 
inputs to farmers for 

better productivity and 
earnings 

Del Monte. 
FieldFresh Foods 
inaugurates R&D 
and manufacturing 

facility to boost 
brand Del Monte 

Airtel Africa recently 
launched the Airtel 

Rising Stars initiative 
across 15 of the 16 
countries it operates 
in. The initiative is an 
ambitious Pan African 
soccer talent programme 
focusing on identifying 
budding soccer talent in 
the under-17 age group. 
The programme involves 
both boys and girls. The 

Hailed as the world's 
first Hindi application 

and the first completely 
rural application, iKisaan 
is the latest launch from 
Bharti Telemedia's Airtel 
digital TV stable. Already 
making waves in the 

ieldFresh Foods 
recently announced 

its state-of-the-art and 
eco-friendly R&D and 
manufacturing facility 
at Hosur in Tamil Nadu, 
India. The facility will 
produce both beverages 
and culinary products 
like ketchups, sauces, 
mustard sauce and 
mayonnaise under one 
roof. The automated 
monitoring systems, recipe 
managers and an online 
lab will ensure consistency 
in recipes translating to 
world class products. High 
speed, automated lines 
will process and package 

farming community in 
Northern India, iKisaan 
currently targets the 
farming community 
spread across the Hindi-
speaking agrarian states 
of India. It provides 
inputs in real time on 

fruit drinks at a rate of 
300 cans and 200 PET 
bottles per minute. 
Similarly the culinary lines 
can produce four tons per 
hour. The R&D unit will 

a range of topics vital 
to boosting a farmer's 
earnings - buying prices 
of crops in the three 
most relevant district 
mandis; buying prices of 
commodities and weather 
information. 

customise products and 
cater to the Indian palate 
with new innovative 
offerings that promise 
'Taste. Like Never 
Before', a 

F&B products like never before! 

State-of-the-art Del Monte facility inaugurated at Hosur 
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Group News 

Bharti a ess Winds of Change 

Bharti Infratel 
launches first-of-

its-kind wind-hybrid 
solution trial in 

Jammu 

Going Green is a 
continuous initiative 

at Bharti Infratel. Riding 
high with the successful 
implementation of solar 
hybrid models for its 
telecom tower sites, 
the company furthered 
its green leap with the 
installation of its first 
micro wind turbine on top 
of one of its towers. This 
is part of a fresh initiative 
to explore the feasibility 
of using wind energy at 
tower sites. The wind 
hybrid solution is being 
trialled in Jajore, a tough 
terrain site in Jammu & 
Kashmir. 

Non-availability of 
grid power coupled 
with insufficient solar 
power at some tough 
terrain locations make it 
extremely difficult to avoid 
the use of diesel powered 

generator sets. Use of 
wind turbines is both, 
more energy efficient 
and cost effective than 
using diesel for power 
generation in remote 
locations. • 

beetel Magiq 
state-of-the-art design, 
customised to attract 
Indian customers. 

'Beetel Magiq' is 
an android 2.2 tablet, 
with an 8 GB memory 
expandable to 16 GB, 3G 
and WiFi, long battery 
life, a radio, and front-
and-rear two-megapixel 
camera. In line with 
Beetel's commitment 
to introduce affordable 
and feature rich devices, 
offering great value-
proposition, the tablet is 
available in India at 
? 9,999. With a sub-
? 10,000 (about $220) 
tablet on store shelves, 
the most sought after 
gizmo is no longer 
beyond the reach of 
middle class buyers. • 

Beetel Magiq is 
here. The recently 

launched tablet PC has 
redefined the mobile 
computing space in 
India. The tablet's 

specifications more than 
justify the overwhelming 
response received so far. 
Customised for the Indian 
market, Magiq marries 
high-end features with a 

Beetel Teletech 
creates a splash with 

Magiq 
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Group News 

comwVa's USSD Portfolio 
becomes Blockbuster 

Comviva races 
ahead in the 
USSD space 

USSD is similar to 
Short Messaging 

Service (SMS). It is 
commonly used by 
prepaid subscribers 
for services such as 
peer-to-peer transfer, 
flexi recharge, validity 
extension, and 
subscription services and 
packs. 

In June, Comviva 
emerged as the global 
leader in the USSD 
space. Its USSD portfolio 
boasts of 550 million 
users in 39 countries 
through 52 deployments, 
and receives over 
220 million hits daily. 
Deployed by leading 
operators across the 

world, Comviva's 
USSD suite powers a 
portfolio of innovative 
and market-ready 
mobile applications. 
Its customer self-care 
application reduces 
customer care costs by 
around 38% and is up 
to 20 times more cost-
efficient than IVR. • 

Expanding Cash & Carry and 
Retail footprint 

Bharti stores in 
Tamil Nadu, 

Karnataka and 
Chhattisgarh 

After staying focused 
primarily on North 

India for a couple of years, 
Bharti's retail and cash 
& carry ventures have 
entered the country's 
Central and Southern 

Region. Bharti Walmart 
recently opened its 
first Best Price Modern 
Wholesale cash-and-
carry store in Raipur, 
Chhattisgarh in Central 
India. This is the seventh 

store from the Bharti 
Walmart stable. Bharti Retail 
too has extended its footprint 
in South India, opening 
its easyday market format 
in Mysore and another in 
Bangalore, Karnataka. • 

Airtel board meets in Africa 
On June 8, Bharti Airtel completed one year of its acquisition of Zain Telecom's African assets. To commemorate 

this big moment, the company's Board met at Nairobi, Kenya to consider Q1 FY11 financial results. 

*Mukesh Bhuvnani, Vijaya Sampath and Manish Kejriwal are not Airtel board members. Manish was present as an independent observer. 

Front Flow (Left to Flight): Lord Evan Mervyn Davies, Chua Sock Koong, Sunil Bharti Mittal, Salim Ahmed Salim, Craig Ehrlich, N.Kumar 
Second Row (Left to Right): Mukesh Bhuvnani*, Hui Weng Cheong, Pulak Prasad, Akhil Gupta, Rakesh Bharti Mittal, Tan Yong Choo, 
Tsun-yan Hsieh, Rajan Bharti Mittal, Ajay Lai, Vijaya Sampath*, Manish Kejriwal (Observer)*, Manoj Kohli 
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SUNIL BHARTI MITTAL was conferred the honorary 
Degree of Doctor of Science (Honoris Causa) at the 
57th Convocation of I IT, Kharagpur. He was honoured 
for his outstanding contribution to nation building as an 
entrepreneur. 

SUNIL BHARTI MITTAL received the 'Business Leader 
for the World Award' from INSEAD, one of the world's 
leading graduate business schools. 

RAJAN BHARTI MITTAL joined the Board of Trustees 
of the Brookings Institution, the world's oldest and most 
prestigious US think tank. 

RAJAN BHARTI MITTAL was honoured with the 'Indian 
Business Leaders of the Year' award at the Global India 
Business Meeting, 2011, held in Italy. 

AKHIL GUPTA won the 'Best CFO' award in the 
'Remarkable Leverage Management (large companies)' 
category at the Business Today Best CFO Awards. 

SANJAY KAPOOR was recognised as the 'CEO of the 
Year for Telecom Services' at the 5th National Telecom 
Awards 2011. 

BHARTI AIRTEL won the 'Innovative Broadband Service 
Provider' award at the 5th National Telecom Awards 
2011. 

BHARTI AIRTEL bagged top awards as the 'Enterprise 
Telecom Service Provider of the year', 'Wholesale Data 
Service Provider of the Year' and 'Mobile VAS Provider 
of the Year' at the Frost & Sullivan 2011 Asia Pacific 
ICT Awards. 

BHARTI AIRTEL bagged four silver awards including 
'Best Use of Television', 'Best Use of Sponsorship', 'Best 
Use of Branded Content' and 'Best Use of Radio' at 
Media Abbys, Goafest 2011. 

BHARTI AIRTEL'S Enterprise Services won three awards 
at the Global Telecoms Business Innovation Awards 2011 -
'Business Innovation Award for Global Data Business for 
Integrated Satellite Solution in Africa'; 'Wholesale Service 
Innovation Award for Ethernet Aggregation Using Ethernet 

over SDH Platform'; and 'Business Service Innovation 
Award for Digital Media Signage'. 

BHARTI AIRTEL bagged honours as the 'Top Telecom 
Operator', Top Cellular Operator' and Top NLD Service 
Provider' at the Voice & Data (V&D) 100 Awards 2011. 

COMVIVA TECHNOLOGIES was recognised as the 
'Best VAS Provider Company' at the CMAI National 
Telecom Awards, 2011. 

COMVIVA TECHNOLOGIES received the Global 
Telecom Business Award for Innovation in E-Consumer 
Services' at the Global Telecoms Business Innovation 
Summit 2011. 

COMVIVA TECHNOLOGIES won top honours at the 
Asia Communication Awards 2011, bagging three 
awards: 'Best Mobile Strategy', 'Best Business Solution' 
and 'Outsourcing Company of the Year'. 

BEETEL TELETECH won the 'Emerging Mobile Handset 
Company' award at the CMAI National Telecom Awards, 
2011. 

BEETEL TELETECH was presented the 'Largest 
Landline Telecom Handset Manufacturer and Exporter' 
award for 2010-2011 at the FIEO Telecom Technology 
Awards 2011. 

BHARTI INFRATEL won the 'Project with Maximum 
Business Impact' award at the PCQuest Best IT 
Implementation Awards 2011. 

BHARTI REALTY was honoured with the 'Best 
Development in Office' award (runners up) at the FIABCI 
PRIX D'EXCELLENCE Award 2011, considered the most 
prestigious global real estate award. 

IFFCO KISAN SANCHAR LTD (IKSL), a joint venture 
between IFFCO and Bharti Airtel received the Coffey 
International Award for its unique mobile service initiative 
empowering farmers. 

BHARTI FOUNDATION won the 'Best Public Choice 
Award for Innovative Practices in Education' at the World 
Education Summit, 2011. 
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In focus Sanjay Nandrajog 
CEO, FieldFresh Foods 

Little did Sanjay Nandrajog 
realise when he joined Bharti 

Airtel in a hardcore telecom role 
in the January of 2003, that in 
less than five years he would 
be heading Bharti's agriculture 
and processed foods business 
- FieldFresh Foods which it 
launched in 2007. And he isn't 
complaining! Acknowledged 
as a visionary, a perfectionist 
and a team player, under his 
leadership the company has 
crossed several milestones in 
both fresh and processed foods 
businesses. 

A chemical engineer from 
NT Delhi and an alumnus of 
IIM Kolkata, Sanjay's rich 
experience spans 25 years 
extending to industries such as 
beverages, paints, cosmetics 
and fertilisers. And he brings his 
experience and market wisdom 
zealously to lead what he calls 
the "taste revolution in India". 

FieldFresh Foods straddles two 
business verticals - fresh fruits 
and vegetables, and processed 
foods and beverages. Making 
quick inroads into the Indian 
staple diet and taste buds, 'FieldFresh' has made fresh fruits and vegetables such as frozen sweet corn, frozen 
peas and bananas affordable and accessible to Indians besides becoming the largest Indian exporter of fresh baby 
corn and sweet corn to UK/EU. The processed food brand, Del Monte has delectably been living up to its brand 
promise of 'Taste. Like Never Before', with its complete range of gourmet Italian food, ketchup & sauces, fruit 
drinks and canned fruits. 

In his own words, the 'freedom to be highly entrepreneurial while building a professional organisation capable of 
taking on the best' is what drives him in his current role. 'Taking on the very best' is the spirit that his team has 
imbibed as well. "We are working towards attaining leadership in the Italian and food service segments and also 
becoming one of the top players in the fruit drinks and culinary segments. Additionally, we aspire to become the 
largest integrated players in the corn and pineapple categories," says Sanjay. 

The company is going strong on its mission to be among the top 10 foods and beverage companies in India by 
2014, entering the ? 1,000 crore league. • 
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Guddi goes to 

School 
'Guddi' is discouraged by her parents to study 
However she is intelligent and persuasive and 
finally manages to win her parent's trust and 
starts going to school. 

The awareness programme was flagged off by 
Rakesh Bharti Mittal. The campaign tasted a month, 
during which three mobile puppet vans travelled 
through Rajasthan, covering 300 villages in the state. 

^ h e does well in her studies and goes on 
* O t o join the Indian Administrative Service 
/OAS), the country's premier administrative 

service. She becomes a collector or District 
Magistrate, a first for the village. The whole 
village celebrates her success. 

No, this is not a real life story. It's the theme 
of the puppet play enacted from a mobile 
van covering 78 Satya Bharti Schools across 
300 villages in Rajasthan, to highlight the 
importance of education for the girl child. 
The play, held earlier this year successfully 
focused on the importance of girls marrying 
only after attaining the right age. 

••M. VA . 
AAA, 

•V\w 

-VvV-w v \ 
v y y \ 

v V W v 

Address your contributions, thoughts and suggestions to: 
Corporate Communications, Bharti Enterprises Limited 
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